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UCF and UNC Facts 

0 Large metropolitan 
research university               
~ 60,000 students  

0 Office of Undergraduate 
Research est. in 2007 

0 Currently ~ 1800-2000 
students involved in 
research each year  

 

0 First public university in 
the country ~ 30,000 
students 

0 Office for Undergraduate 
Research est. in 1999 

0 More than 60% of 
graduating seniors are 
involved in research 



Rationalization for “Cheap” 
Marketing 

0 Given the financial climate, low-cost strategies have to 
be implemented 

0 Meet students where they are – i.e., on social media 

0 It remains a priority to keep the strong programs we 
have and to grow whenever possible 

0 Even without an established Office, these strategies 
can increase campus presence and reach  

0 Using these strategies, both institutions have seen 
growth in the Offices of Undergraduate Research  



General Tips 
0 Diversify the strategies you use as much as possible!  

0 Cross-populate social media sites  

0 For branding try to contract current Digital Art/Media 
students-  

0 Will take small stipends or complete for a class project 

0 Helps them build a portfolio 

0 Partner with other campus allies (e.g., UNC Research, 
Endeavors, McNair, Honors College)  



http://www.polleverywhere.com/multip
le_choice_polls/ydkQ4vDGuFBHBB2  

Tell us what you are 
doing!  

http://www.polleverywhere.com/multiple_choice_polls/ydkQ4vDGuFBHBB2
http://www.polleverywhere.com/multiple_choice_polls/ydkQ4vDGuFBHBB2
http://www.polleverywhere.com/multiple_choice_polls/ydkQ4vDGuFBHBB2
http://www.polleverywhere.com/multiple_choice_polls/ydkQ4vDGuFBHBB2


In small groups-  
What marketing strategies do 

you currently use and how 
are your current marketing 

strategies working?   



OUR Marketing Strategies  

0 Faculty/Staff Councils 

0 Listservs 

0 Student Councils 

0 Social Media  

0 Blogs 

0 Campus Newspaper 



Faculty/Staff Councils 
0 UCF- Undergraduate Research Council (URC) 

0 Founded in 2003 with 33 members  
0 Currently 53 members representing 33 academic departments and 7 offices  

0 Meets 8 times a year to:  
0 Review deadlines and programs 

0 Brainstorm about new initiatives 

0 Distribute new publicity items 

0 Act as sub-committees to review grant and fellowship applications  

0 Primary connection to faculty and increases faculty 
involvement in decision making which produces buy-in 

0 COST: FREE  



Listserv 
0 Emails sent out to students signed up for the “OUR 

listserv”  

0 Recruit students through tabling at on-campus and the 
website- more on that later! 

0 Topics: event information, application deadlines, links to 
blog posts, profiles of OUR staff, ambassadors and alumni, 
and other news related to undergraduate research 

0 UCF- 6,000 registered; UNC- 1600 registered 

0 UCF-primarily students; UNC- students, staff, faculty, etc. 

0 COST: FREE  







Student Undergraduate Research 
Council (SURC)- UCF  

SURC was formed to PROMOTE AWARENESS about 
undergraduate research for students at the University 
of Central Florida. Through generating awareness, we 

hope to INCREASE THE NUMBER OF STUDENTS 
ENGAGED in research projects at UCF. Also, we want to 

convey that RESEARCH IS TANGIBLE to students 
studying a VARIETY OF DISCIPLINES who come from 
diverse backgrounds. SURC believes that participating 
in undergraduate research is an important experience 

for anyone interested in gaining more knowledge and a 
DEEPER APPRECIATION OF THEIR ACADEMIC FIELD.  

 



SURC Responsibilities 

0 Advise the Office of Undergraduate Research  

0 Attend bi-weekly meetings  

0 Promote undergraduate research at workshops, 
tabling events, and speaking engagements  

0 Mentor students interested in undergraduate 
research through email and undergraduate research 
promotion events  

0 Work as a team to develop, strengthen, and expand 
undergraduate research awareness at UCF  

 



SURC Accomplishments 
0 Created Undergraduate Researcher of the Month and 

Mentor of the Year award programs  

0 Created new publicity items  

0 Main recruitment source for 6000 on the OUR listserv 

0 Numbers have grown for research programs, campus 
showcase, summer research academy, workshops etc.  

0 Published two articles in the CUR Quarterly- Spring 2013  

0 Almost 300 hours of service to OUR in 2012-2013 

0 COST: Can be free, but…  
0 We offer $300 for research supplies, travel, or publishing in 

the URJ; half of students use the funds.   

0 Also provide polos ($290) and name badges ($94) for official 
events  

 



UNC Student Ambassadors  

0 Goals for the Ambassador Program: 

0 Build a cohort of student ambassadors to support and 
enhance the work of the Office for Undergraduate 
Research 

0 Provide opportunities for students to help continue to 
build a culture of undergraduate research at UNC 

0 Provide peer mentors to incoming and current students 
interested in research 

0 Provide professional and leadership development 
opportunities to OUR Ambassadors 

 



Ambassador Expectations  

0 Requirements: 

0 Complete application and interview process 

0 Meet six times during the academic year with OUR staff 
for program planning and professional development 

0 Commit 15-20 hours/semester to Ambassador 
activities, which might include mentoring current and 
incoming students, staffing OUR events, participating in 
panels or presenting in classes about undergraduate 
research, and engaging in other outreach activities 

 



Ambassador Accomplishments 

0 Contacted over 300 incoming students to welcome 
them to Carolina and discuss undergraduate research 
opportunities 

0 Presented at more than 25 classes, events and 
workshops during the 2012-13 academic year 

0 Publicized and helped host the Celebration of 
Undergraduate Research 

0 Edited FAQs 

0 Cost: food for meetings 

 



Social Media- Facebook 
0 “UCF Undergraduate 

Research” group-  

0 Currently 757 members  

0 “Group” versus “Page” 
dilemma  

0 Post- newsletters, recent 
publications, upcoming 
deadlines, applications 
for programs, etc.  

0 COST: FREE 





Social Media – Twitter  



Social Media- YouTube/Vimeo 

0 Videos can be really impactful and are relatively cheap 

0 You can disseminate the videos through:  

0 Presentations 

0 QR Codes  

0 YouTube Channels 

0 Social Media  

0 Cost: Relatively inexpensive 



Blogs 



Campus Newspaper 



Publicity Items  

0 Help with event and “brand recognition” 

0 Information about your office or an event 

0 Targeted publicity to engage a specific audience 

0 Get student feedback!  

0 Develop a logo for OUR office and possibly a “look for 
events” 

0 Postcards, pamphlets, and giveaways (laptop stickers, 
pens, etc.) 

 

 



General Publicity  



Targeted Audiences  



Programs/Events 



Questions for Discussion 

0 Who is responsible for organizing these Marketing 
Strategies? 

0 What is the best/easiest place to start? 

0 How to solicit and leverage student advice about 
marketing/branding/social media? 

0 University wide understanding of social media 
importance? 

 

 

 


